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Sparkling Wine By theglass  (A%—2 U L F U A V)
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White Wine By theglass _ (HP7 A )
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Red Wine By theglass  (GR7 A V)

& v — | F— ¥/ /U—/,L Chateau dEau Pinot Noir ¥800
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Beer (E—1)

BFr—H=vr vr—) Organic beer (330 m¢) ¥800

JbipE R RS MR —L
AR DORERF LRy T2 LHEBTIEOND, a703H 0 FERTLV—YDOFY | #Hhi
HHBNT U ABRN,
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Cocktail (BT TN)

B r—H=vr IEV Organic Mimosa ¥1,400
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W BioDrinks (HRIR - A—H=v2r FIL2) &

100% Fruit Juice  (100% FHIZNL—Y V2 —2X)

L5 2EHEKTL—Y Y 2 — A  Vitamont Organic Juice (200 mé)
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Organic Orange Juice
Organic Apple
Organic Pink Grape Fruite

Organic Sparkling Drink (B8R EREREL

B EEANR—=T VT T LTA R Organic Sparkling Lime Aid (330 n¢) ¥750
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& Ao 7% Organic Kombucha (250 m¢) ¥750
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Organic Orange Juice
A8 FoT 4 a T

Organic Apple

HERUIHIRME S THE £,



Soft Drink (Y7 RKYU V)

Aromatic Water BRIWDIRXINANY A —F I T B DDV

DoV — LVEUVITTA Ginger & Lemonglass ¥650
TIH—T T T — Elder Flower ¥650
Mineral Water 3 —n vy RORARK

XL 7Y (A2 V7)) KK S.Pellegrino (250 mé) ¥650
XL 7Y (A2 V7)) KK S.Pellegrino (750 mé) ¥1,000
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SSHEAR Oolong Tea ¥600
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WOrganic Tea/Herb Tea (B fI% - ~N—TF 1 —) ¥
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B EET— Y T — Organic Darjeeling Tea ¥0 ¥700
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B EIEI—LT — Organic Chamomile Tea ¥200 ¥800
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B HEES_NR—=I b T 4 — Organic Peppermint Tea ¥200 ¥800
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B HRN—TF +— X KL A Organic Herb Tea ¥300 ¥900
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